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W 2018 (restated)® TOTAL DECREASE VIRGIN
| 2022 WEIGHT PLASTIC USE
) of plastic Weight of virgin plastic
W Baseline year (restated)® :):::(l:gtlc:‘r?n:‘s packaging in metric tonnes
2025 target in 2022
2018
Nestlé 927k ‘
Food 2082
Procter & Gamble
PepsiCo 2,600k S
Food & Beverages 2022
AB InBev
Unllever’ 698k e

Household and Personal Care

2022

JBS

Tyson Foods

The Coca-Cola Company™ 3,430k

2019

Beverages 2022
Mars, Incorporated 207k 2019
Food 2022
L’Oréal 154k 2019
Cosmetics 2022
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_I_kl-__—_ Y A g_t/( @ Frequently © Occasionally
—Len L Locally owned company
° 35 l_j'-t{ ﬁ % Only natural ingredients

° ;‘ W % %ﬂ z % -\_IJ_,- %u i/l:l 100% Recyclable packaging

° *EI L\i ﬁ:’t\ E '-EH,{ ﬂ' ﬁlé IEEg% Ingredients sourced locally

=EL
/B Uses recycled materials in their packaging

Plastic free packaging

Reduced unhealthy ingredients (in their products)

Better farming for animal welfare e.g. free range

Offers refill options

Ingredients from sustainable sources
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